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ON OUR SHORT LIST 
This is a Test . • • 
Stay tuned for the new Emergency Broadcast System. 
Those ear-piercing 
weekly radio and tele-
vision tests may be 
replaced by monthly 
coordinated area tests 
(still piercing but 
shorter and less fre-
quent) as well as silent 
tests. EBS may devel-
op equipment more 
sensitive to area cover-
age that can be activat-
ed for small areas and 
for different types of 
emergencies. For in-
stance, there might be 
one code for heavy 
smog in Los Angeles 
or even (although ad-
mittedly rare) severe 
icing in Syracuse. 
Emergency Broadcast System chief Helena Mitchell is updating the telecommunications system to make it relevant to contemporary society. 
The system may be 
renamed to reflect the 
inclusion of cable sys-
tems and amateur 
radio operators. A re-
education program 
cou ld even involve 
commercial sponsors 
("Frank Perdue says, 
'Don't be a chicken ! 
Listen to the Emer-
gency Broadcast Sys-
tem!"') H elena Mitchell suspects she received her appoint-ment as chief of the 
Emergency Broadcast 
System because she was 
a skeptic. "I cou ldn't see how EBS 
could be helpful in times of real emer-
gency," she admits. "Who would be 
around to talk into the microphone?" 
That's just what her boss at the 
Federal Communications Commission 
in Washington, D.C., wanted her to 
find out. Mitchell's mandate was to 
t ake a close look at the EBS and 
decide whether to improve it or to ter-
minate the program. 
"Even though the Cold War is over 
and the threat of nuclear war reduced, 
I quickly rea lized the program sti ll 
saves lives every day," Mitchell says. 
"We have approximately 1,700 activa-
tions a year for local-area problems: 
flash floods, tornadoes, hurricanes, oil 
spills, earthquakes." 
What she recognized was that the 
20-year-old system needed complete 
technical and operational moderniza-
tion, including new equipment that 
could dispense information in three 
seconds-equipment standards that 
are currently being developed. 
Other changes are also in store. 
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Mitchell, who earned a doctorate in 
telecommunications policy from the 
Newhouse and Maxwell schools in 
1987, forged a career in telecomm uni-
cations in both the private and public 
sectors before signing on at EBS. As a 
policy expert, she doesn't expect the 
change in administration to affect the 
EBS, particularly since Vice President 
AI Gore is a strong advocate of com-
munications. 
"When we finish overhauling EBS, 
it will re fl ect the times we live in," 
says Mitchell, "fast and technology-
friendly." 
- CAROL NORTH S CHMUCKLER 
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goals. Those goals-equal rights for 
gay men and women and more action 
in dealing with the AIDS epidemic-
are the same as other gay rights groups 
such as ACT UP, the Gay Men's 
Health Crisis, and Queer Nation. 
"We work in coalition with them, 
but we pursue different paths to 
accomplish those goals," says Dadey. 
"We have mutual respect for each 
other's strategies. Their presence 
helps us negotiate a better deal 
behind closed doors, so to speak, in 
the halls of the Capitol. 
"We've created a powerful state-
wide organization that has demonstrat-
ed an ability to impact legislation in 
Albany." 
Dick Dodey, with his associate Sherri Solvione, wonts civil rights for gays to be the low in New York state. 
Dadey, a 1980 American studies 
graduate, has always been interested in 
politics. After a stint as a field director 
for Psi Upsilon fraternity, he turned his 
efforts to fund raising and direct mail 
marketing for political organizations, 
including the Republican Senatorial 
Committee. He was development 
director for the Human Rights 
Campaign Fund in Washington, 
D.C., before being lured to head up 
the Pride Agenda two years ago. 
RICHARD DADEY '80 
Pride in His Work 
I f the lesbian and gay civil rights bill passes in the New York State 
Legislature this year, it will be due 
in large part to the tireless lobbying of 
Richard Dadey. 
"We very much expect to see it 
passed in the state assembly and very 
much hope the Republicans will find 
the courage to do what a number of 
them believe to be right," says Dadey, 
the executive director of Empire State 
Pride Agenda, the political voice of gay 
New Yorkers. 
Based in New York City, the Pride 
Agenda is the gay community's suit-
and-tie organization, using mainstream 
persuasion methods to accomplish its 
"What we've proven is that we're 
getting more support, not just because 
people see it as the right thing to do," 
he says, "but because the gay commu-
nity is amassing the power to influence 
how legislatures vote and how policy is 
developed." -ANDREA C. MARSH 
CAPITOL CALLING 
I think people in higher education need to be leaders in our soci-ety," Donna Shalala said last year. She now has the opportunity 
to do just that as a member of the Clinton administration. 
Shalala recently left her position as chancellor at the University 
of Wisconsin-Madison to become President Bill Cl inton 's 
Secretary of Health and Human Services. She is expected to be at 
the center of major initiatives on welfare reform and national 
health insurance. 
Shalala earned a doctorate in social science from the Maxwell 
School in 1970. She was an assistant secretary of the United 
States Department of Housing and Urban Development under 
President Jimmy Carter and replaced Hillary Clinton as chairper-
son of the Children's Defense Fund. She has also been chancellor 
of Hunter College. - 8os HtLL 
Secretary of Health and Human Services Donna Shalala 
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Tonight Show mtttotmcer Erlrl Hall 
HEEERE'S EDD 
Edd Hall dropped out of college in hope of finding fame and fortune. 
It took him more than 13 years, 
but now he's got a little of both. 
When Johnny Carson ended his 
talk-show reign last year. Hall rode 
Jay Lena's coattails into late-night 
glory. Hall is Lena's rarely seen but 
always heard Tonight Show announc-
er. He landed the role in November 
1991 but wasn't allowed to tell anyone 
for more than two months. 
"It was like winning the lottery and 
not being able to spend a dollar of it," 
says Hall, who left SU after two and a 
half years. "I got so excited in school, 
I wanted to get out and do it. "So he 
moved to New York City, worked odd 
jobs as a ticket taker and NBC page, 
and eventually landed a job designing 
graphics on Late Night With David 
Letterman. After 10 years with 
Letterman. Hall moved to Los Angeles 
in 1990 to find work doing voice-overs 
on television shows such as Married 
With Children. Much to Hall's surprise, 
he was offered The Tonight Show posi-
tion during his first interview. 
Such success hasn't gone to his 
head. "''m insecure about everything," 
Hall says. "One day the nameplate for 
my parking spot was gone and I 
thought, 'Oh God. I'm fired. ' It wasn't 
until later that I realized I'd been 
moved to a better spot." - Bas HtLL 
Amy Roth (far right), with fellow Americans near Moscow's Red Square, reports the morning news on Russian lV. 
AMY ROTH '90 
Good Morning, 
Moscow 
F or yea rs Russi a ns have bee n deprived of press freedoms taken 
for g ranted in the West. Now 
that the Iron Curtain has fallen , a 
whole new world of media has opened 
up, providing myriad opportunities for 
journalists. Not all of them are Russian. 
Amy Roth is one of a few Americans 
working for a Russian company that 
produces television and radio broad-
casts in Moscow-some in English, 
some in Ru ss ian . As deputy news 
directo r of Good News for Moscow, 
Russia's English-lang uage morning 
news show, Roth does everything from 
report ing, producing, and editing to 
selling advertising time, writing com-
me rcial jingles, and preparing English 
dubs over Russian commentary. 
She's also invo lved in producing 
programs on the company's jazz/news 
rad io station. And along with one of 
her American colleagues, Roth creates 
and implements new program formats 
and brings he r Russian co-workers up 
to speed on the fast pace of American-
style broadcast journalism. 
"Sometimes I feel like a jack-of-all-
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trades , master of none," says Roth. 
But, she says, "It's very exciting." 
Roth learned about the opportunity 
in Moscow via her connections at 
NBC, where she worked as a re-
searcher for film critic Gene Shalit. 
A 1990 SU graduate with a degree in 
broadcast journalism, Russian studies, 
and Russian language, literature, and 
culture, Roth was eager to experience 
Russian culture firsthand. She's been 
enamored with the Russian spirit since 
reading Dos toevsky and Tolstoy in 
high school. 
Although Roth's apartment building 
overlooks the Kremlin and several 
onion domes, daily living is harder 
than she anticipated and she hasn't 
escaped those infamous lines for goods 
and services. 
"You read about it and see it on tele-
vision," she says. "But until you're 
standing in line in 25-degree-be low-
zero temperatures, you don ' t know 
how hard it is." 
Nevertheless, Roth is savoring her 
stay in Moscow and will remain there 
for another year or so. Then it's back to 
the States, where she hopes to work as 
a reporter and later as a correspondent. 
So don't be surprised one day if, 
while watching the news, you see Amy 
Roth, reporting from Moscow. 
- ANDREA C. MARSH 
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SEAN O' KEEFE G' 79 
Navy Man 
Sean O 'Keefe 's reign as acting sec-retary of the Navy was brief, busy, 
and often newsworthy. T hrust into 
a sticky situation las t July, he he lped 
chart a new course for an armed service 
scarred by scandal and bad publicity. 
O' Keefe, w ho received a maste r's 
degree in public administration from 
the Maxwe ll School in 1979, was ap-
pointed in the wake of sexual harass-
me nt incide nts at t he 1991 Tailhook 
Association convention. Asked to ta ke 
over because of an investigative cover-
up of the scandal, he dealt with the dis-
grace through decisive measures, d is-
missing two admirals and reass igning 
anothe r. l-Ie also ordered all naval per-
sonnel to receive sensitivity training on 
sexual harassment. 
"We can eithe r go about the business 
of dealing with the [Tailhook] incident 
and beat everybody to death to e nsure 
that it never happens again, or we can 
try to change the culture of the Navy," 
O'Keefe said last fa ll. 
In add ition to taking steps to e limi-
nate outdated Navy attitudes on sexual 
harassment, O'Keefe restructu red the 
N avy to save money and promote inter-
nal coope ration within the leadership of 
submarine, surface warship, and avia-
tion specialties. 
Sean O'Keefe, former acting secretary of the Navy, was brought in after the cover-up of the Tail hook scandal. 
Vis it ing S U's Maxwell Schoo l last 
October, O'Keefe d iscussed the scandal 
and described his style of leade rship. 
"Like man y othe rs, I have cons id-
e red deeply the issues involved, tried to 
fi nd what is true and good in the human 
heart- and , sad ly, what is not- and 
make the be st judgments," he sa id. 
"My advice for all in leade rship roles is 
that the final arbite r be pe rsonal integri-
ty. It m ust be the ult imate standard we 
all seek to attain. T here can be no com-
promise on what is right." 
O ' Keefe, w hose re ig n ende d w ith 
President C linto n 's Jan uary inaugura-
ti on, began hi s p ub li c serv ice career 
with a presidential inte rnsh ip following 
h is g raduat ion f rom M a xwe ll. H e 
worked as a b udget analyst for N ava l 
Sea Systems Command before joining 
the Se nate Appropriations Committee. 
lie came to t he Pentagon in 1989 as 
co mp t ro ll e r of t he Depart m e n t of 
Defe nse. -BOB H11 .1. 
ON THE CATWALK 
N ext time you see a No Nonsense pantyhose ad, take a closer look. The model is probably Mel issa Entwhistle Aronson, of 
the famed Ford modeling agency in New York City. 
At Ford for two and a half years, Emme, as she is known, has 
traveled all over the United States, the Cari bbean, and Europe to 
model clothes for clients such as Sears, J.C. Penney, 
Bloomingdale's, Liz Claiborne, and Givenchy. 
"I like the energy on the set," she says. "It's the whole produc-
tion coming together, not just me being a model." 
After graduating from SU in 1985 with a degree in speech com-
munications, Emme worked as a news reporter in Arizona and 
California, a budding career that ended after a few years due to a 
wanting checkbook. A friend suggested she try modeling For the 
former SU rower, it took just one interview to get into the up-and-
coming field of "plus-size" modeling, modeling in the size range 
that most rea/women wear. 
"I feel good being in something that's new, something that's a 
She's got the look: Plus-size model Emme Entwhist/e Aro11soll. little avant garde." - ANDREA C MARSH 
9 
MAR C H 1993 4
Syracuse University Magazine, Vol. 9, Iss. 3 [1993], Art. 4
https://surface.syr.edu/sumagazine/vol9/iss3/4
SID BEll '42 
Carving a Niche 
Hunters can now personalize their rifles with wildlife de-
signs carved in sterling s il ver 
and set in steel, a new sideline of Sid 
Bell, America's foremost ca rver of 
wildlife jewelry. Bell is now making 
Winchester butt plates (the end part of 
a rifle that rests against the shoulder) 
with his famed wildlife designs. 
Bell has carved thousands of de-
tailed, lifelike birds, deer, moose, and 
fish in pewter, si lver, and 14-carat 
gold . He is commissioned by wildlife 
enthusiasts worldwide, from hunters ro 
heads of state. 
The artist started making silver jew-
elry out of Canadian coins in the 1960s 
while workin g with the Bureau of 
Mines in Alaska. He had no idea the 
craft he took up to fill the long arctic 
winte r nig hts would become a full-
time career. 
Bell recentl y completed a log cabin 
add ition to hi s home in Nelliston , 
New York, to use as a workshop, 
where he'll sta rt working on his new 
projects inc luding the designer butt 
plates. 
For each piece of jewelry, Be ll stud-
Wildlife jeweler Sid Bell uses hundreds of piclures os reference for his work ond also s!udies creolures in !he wild. 
ies hundreds of pictures of the animal 
and its musculature so his depiction 
will be accurate. ln the end, he may 
get the details for the ears from one 
picture, the nose and eyes from anoth-
er, and the chest and neck from yet 
another. 
"l never get a picture that 's tota lly 
useful. It doesn't show all the museu-
laturc in one view, so I have to abstract 
from other pictures," says Be ll , who 
received a bachelor's degree in geolo-
gy from SU in 1942 and a master's in 
education in 1966. 
"I can't see leaving out the detail if 
it will add to the finished product," he 
says. " I 'd put eyelashes in the m if I 
could." -ANDRJ<:A C. MARS/-/ 
REAL HERO 
The call went out: "Fireman trapped on two. " Lieutenant Dan Gwilt had just emerged from a blazing apartment house on 
Syracuse's East Side, but he turned around and went right 
back in. 
"It was like opening the door to a chimney," Gwilt says "I 
cou ldn't see more than four feet. But I counted the doorcasings I 
passed, feeling my way until I found the man who'd pulled off 
his mask in a panic and was out of air. I grabbed him and pulled 
him out." 
Bravery? "It's a lot of things: instinct, good training, and being 
in the right place," says Gwilt. "Sure I was scared, but you realize 
you're the only one in position. Do you suck it up and do it, or do 
you pass? I went in." 
For his heroism, Gwi lt, a 20-year veteran firefighter, received the 
Syracuse fire department's Medal of Valor. 
Da11 Gwilr with Way11e Rhodes, rhe colleague he saved. 
"I love the job and I've accomplished everything I ever wanted," 
says Gwilt, who graduated from the College of Arts and Sciences in 
1970. "Physical challenge has always been important to me, and 
so has being part of a group of guys like this. Would I do it again? I 
hope so. But I also hope I never have to." 
- CAROL NORTH SCHMUCKLER 
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Latrice Glanton shares her perspective on the Big Apple in 
Glanton's Guide to the African Ame rican N ew York. 
A GREAT MEDIA BUY 
Imagine an advertising market of 991,000 sophisticat-
ed magazine subscribers (1.7 million readers). A mar-
ket where everyone has a college education. Where 
60% have advanced degrees. Where 82% work in 
professional, managerial jobs. 
That market exists. It's called the UNIVERSITY 
MAGAZINE NETWORK-a consortium of alumni maga-
zines published by some of the most respected 
research universities in America. Our graduates are 
leaders in the arts, humanities, science, engineering, 
medicine, law, business, finance, computer science 
and more. They are also a leading consumer market 
(median age, 42.8; average household income, 
$81,000). 
T he UNIVERSITY MAGAZINE N ETWORK presents 
national advertisers to this important audience. 
Within a series of quality editorial environments. At 
an affordable cost. Without the usual clutter. 
To request a rate card and a summary of our Mark 
Clements Subscriber Survey, please call today. 
ADVERTISING SALES - ALL REGIONS: University Magazine 
Network, 15 East lOth Street, Suite 2F, New York, NY 10003. 
(212) 228-1688. Fax: (212) 228-3897 
CULTURAL TOUR GUIDE 
Friends have always called me and said, 'Latrice, what's going on? What's the hot place?' I've always been kind of out there in 
that regard," says Latrice Glanton, a 1986 SU advertising grad-
uate. 
Glanton shares her expertise in Glanton 's Guide to the African 
American New York, a true insider's guide to the Big Apple from an 
Afrocentric view. Glanton's Guide, which sold out its first printing 
in 1992, contains listings ranging from restaurants and clubs to 
children's programs, historical landmarks, and Afrobics (aerobics 
with an African beat). 
The book was born of the real ization that, in the process of 
assimilation, a lot of African Americans are "getting removed from 
our communities,' she says. "A lot of people say to me, 'I never 
knew about these places.' But there are so few restaurants, etcetera, 
in the city with that kind of cultural appeal, how can you not know 
about them? Th is kind of information just wasn't readily available in 
one place before." 
Look for the 1993 Glanton 's Guide in black-owned bookstores, 
or call AlphaBooks at 212-330-1829. - RENEE GEARHART LEVY 
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